
Consumer
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customers by being able to deliver sustainable 

and good products to consumers and customers 

events through sponsorships – especially in the 

• 

• 

nutritional content and sustainability through 

CONSUMER

• 

• developing healthier alternatives in the 
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Food safety and quality 
The quality of our products must meet 

the expectations and requirements for 

food safety and quality from all stake-

holders.

Click here and read more on page 33

Health
We work towards developing and 

launching new products with fewer calories 

or less alcohol while maintaining the good 

taste and high quality.

Click here and read more on page 34

Food waste
As part of a larger food waste campaign, 

we are introducing expanded informa-

tion in our shelf life description for beer.

Click here and read more on page 36



Food safety and quality 

a supply of good and honest products to other 

-

Our policy for food safety  
and quality

based on collaboration throughout the 

secure the business through good 

customer relations

ensure the right level of compe-

among employees throughout the 

organisation  

1
2
3

Our brewery in Dargun

Both our companies are 

IFS Food Standard version 

7, both with the result 

Higher Level.
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Health
We continuously focus on reducing the calorie 

We are committed to ensuring that our products 

challenges surrounding obesity and related 

-

partnership is to become part of a national 

Declaration  
of intent

We want to reduce the calorie 
content of our own soft drinks, 

calculated per 100 ml.
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New favourite on the Danish market 

-

rie products means that there is an increased 

0.0% alcohol

Our policy applies to 
all our brands. 

four principles:

applicable legislation in the country 

clearly communicated to the 

consumer

We must ensure that our informa-

tion is ethically correct and clear

We must ensure that our communi-

cation is never directed at children 

or young people

1
2
3
4

Organics 

Our organic products are labelled so that 

consumers have the opportunity to choose the 

given assurance that these are products that 
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Food waste 

on the environment

reduce material consumption or increase the 

More than half of us do not understand the 

life description on our beer under the Harboe brand: 

It is estimated that 10% of all 

food waste is created due to 

confusion about date labelling.

BEST BEFORE, 
BUT OFTEN 

GOOD AFTER
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CONSUMER

Results for 2021/2022 Planned activities for 2022/2023

•

•

•

•

•

sugar/calorie content and alcohol-free beer 

•

Harboe is a partner

•
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